
will expand its focus. In addition to shar-
ing news about great travel destinations 
and recreational opportunities, we’ll also 
be devoting more room to enterprise. It’s a 
logical topic for an infl ight publication. We 
know that air travel remains the safest, fast-
est means of getting you where you want 
to go. Together, with technology, it is a 
great liberator. Now, more than any time in 
history people can live where they like, 
work where they want and court a global 
marketplace. Many of the two-million 
passengers fl ying across America’s skies 
every day are business travelers. They form 
an intriguing and knowledgeable commu-
nity, and we want to share their insight, 
ideas and accomplishments—especially 
if they hail from a city served by 
SkyWest Airlines.

In addition to this editorial emphasis, 
our advertising pages will feature more 
special sections devoted to education, 
health care, technology and other targeted 
endeavors. There will be special opportu-
nities, offers and discounts aimed at 
making it easier—and more economical—
than ever to attract the attention of our 
smart, savvy readers—people ready to 
make the most of every advantage. People 
like you.

To share your story or learn more about 
advertising possibilities, simply send 
an email to info@skywestmagazine.com. 
Together, we can draw strength from every 
positive attribute we possess and make a 
difference that benefi ts us all. 

Happy Skies!

Colleen Birch Maile
Editor-in-chief  
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Rallying to Build A Brighter Future 

These are exciting 
times.  For months 
our nation has been 
awash in gloom. 
Every business sector 
and population seg-
ment seems affected 
by this bleak econo-
my. Good news does 

not appear to be forthcoming—except 
here. Frequent readers of this column 
know that pessimism is never part of our 
editorial mix. SkyWest Magazine remains 
true to its mission to tell good news about 
the great people and places that are served 
by this regional airline. So it will come as 
no surprise that our staff chooses to con-
front dominant adversity with a massive 
dose of cheer. 

We are an incorrigible bunch of 
optimists; veritable Pollyanna’s clinging 
idealistically to feel-good clichés. We know 
there’s an element of truth in them all. So 
we continue to look for silver linings, wait 
for the clouds to roll by, and doggedly 
keep to the sunny side of the street. These 
strategies are more than feel-good 
delusions. They are an effective means of 
jumpstarting the future.

Despite all the problems, Americans 
can revel in the wealth of opportunity that 
forms the foundation of our shared 
heritage. This is still an up-by-the-boot-
straps kind of country. From every corner 
of the nation, people are rallying to build 
a brighter tomorrow. Communities served 
by this airline are producing break-
throughs in education, health care, 
science, technology and entrepreneurship. 
We want to tell the stories of the people 
and organizations behind these innova-
tions, and we need your help. Beginning 
with our May edition, SkyWest Magazine 

enviroink.indd   1 10/1/08   10:44:38 AM

Doing business in Oregon has an advantage, for example, there are no sales tax, no 
inventory tax. There are low cost worker’s compensation rates, enterprise zones, a 
ready work force, available worker training, and competitive land costs.  The Southern 
Oregon Coast is especially attractive because it adds a quality of life that compares to 
few other places.  The region also features a World Class Golf Resort at Bandon Dunes. 
With three courses already ranked as world leaders, a fourth course is under  
construction. You can also play at nearby Bandon Crossing and Coos Country Club. 

South Coast Development Council, Inc. (SCDC) is an economic 
clearing-house that calls on its development partners to assist in  
maximizing the economic opportunities it brings to the region.  One 
very important standard of SCDC is to “place success over credit” and 
to share success with those who work equally as hard to improve the 
economic lives of those who live here.

has become the leader on the Southern Oregon Coast for 
new business development and a high quality of life.

Oregon’s Bay Area and the surrounding region has become a place for business  
development and a wonderful quality of life.  Nowhere in the United States has a  
better balance of livability and openness for business.  In an ever-changing world this 
region has adjusted to compete for expanding businesses as well as to use its assets to 
attract international opportunities.

South Coast Development Council, Inc. (SCDC) 
has been at the center of the positive economic change.  With economic development  
partners like the Oregon International Port of Coos Bay, Coos County Airport District,  
Bay Area Chamber of Commerce, Coos County, Oregon Department of Economic and 
Community Development, the cities of Coos Bay and North Bend plus other diverse 
towns and cities of the region, Coos County is ready to compete. 

Coos County

For information on how you can become part of this  
economic success, contact Ron Opitz, Executive  
Director, South Coast Development Council, Inc.  
at www.scdcinc.org, or 1-800-717-7945.
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